Online tracking and effect on online behavior
Online tracking by advertisers is a nuisance and like other consumers, I have been continually been a victim of such activities and often, they are displeasing. Advertisers are swift to follow consumer’s browsing behaviors on search engines such as Google and they feed the collected information through ads and similar hints on social media platforms. Personally, this pattern is familiar and whenever I check very specific items online such as baby clothes, certain sportswear or home products, I meet the same hints while browsing on social media and the internet in form of adds. At one time, I got so irritated and opted for a private browser, while limiting ad tracking. It helped but it did not wholly stop the online tracking behavior.
[bookmark: _GoBack]Personally, I feel ad tracking interferes a lot with a consumer’s freedom to browse, since these ads and specific messages continually affect your psychology, especially in online shopping. From time to time, I have fallen into advertisers’ trap and purchased some of the advertised products even when there was no pressing need to buy them. While I have learned to keep ignoring such ads, I feel that it is unethical for advertisers to do online tracking. From my standpoint, the ads or messages from online tracking are not bad but the repetitiveness by which one is directed is quite irritating.  It would be better if they set their algorithms in a way that reduces the intensity by which one received such ads. My browsing history does not have to influence my current and future browsing activities. Therefore, tailoring of media is wrong and has negatively affected how I browse or undertake online shopping. 
